
 

1. 

2. 

Knowledge of: 
 

• Research Methodologies and Interior Design. 

• Creativity techniques 

• Basic fundamentals of composition of Interior Design. 

• Theoretical foundations of Interior Design. 

• Fundamentals of the equipment of the space. 

• Technical and technological construction fundamentals. 

• Sensory communication tools. 

• Economic and administrative foundations. 

• Professional services marketing. 

• Public Relations, Sales of your professional service and Business Management. 

• Regulations and current legislation. 
 
 

Abilities for: 

 
• Develop and communicate efficient solutions in the interior design of spaces and environments 

considering the criteria of habitability, temporality, mobility-displacement and exteriority to 
generate its optimal functioning. 

• Enable spaces with patrimonial value attending cultural, social, historical and artistic factors for 
their conservation and viable intervention. 

• Apply perceptual, functional, technological, economic and ethical criteria in the 
implementation of materials, techniques, construction systems and facilities for the construction 
of an Interior Design project with a theoretical basis. 



 

• Evaluate costs to determine the feasibility of an Interior Design project. 

• Manage and supervise the execution of an Interior Design project that allows efficient use of 
economic, human and material resources. 

• Apply marketing strategies and management skills for the management and dissemination of 
their profession and their own company. 

• Management of specialized software for the execution of an Interior Design project. 

• Oral and written communication in a second language to adhere to a globalized world that 
seeks a direct relationship between human and computer resources for the benefit of 
knowledge and practice of the profession. 

 

Attitudes: 
 

• Leadership. 

• Assertive 

• Entrepreneur 

• Openness to change 

• Social responsability. 

• Innovative and creative spirit. 

• Ethics in their professional performance 

• Adaptation to changing contexts. 

• Respect and tolerance towards others. 

• Willingness to work autonomously. 

• Provision for inter and multidisciplinary collaborative work. 
 

Values: 

• Autonomy and social responsibility 

• Pluralism 

• Humanism 

• Quality 
 

3. DEGREE REQUIREMENTS 
 
 

Center: Design and Construction Sciences 

Bachelor’s Degree: Interior Design 
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